YEAR 1 RESULTS
Third-Party Assessment*

Summary of Results

This management tool, used by over 50,000 businesses worldwide, including over 3,000 Certified B
Corporations, helps companies assess their impact on various stakeholders, including their workers,
community, customers, and the environment.

OVERALL SCORE COMPLETION
104.9 100%

OPERATIONS SCORE IBM SCORE N/A SCORE
38.1 65.9 0.8

Overall Score 4/2025: 52.7
Overall Score 3/2026: 104.9

The following pages contain the complete results of our self-assessment, updated on
March 9, 2026. Please note that we have redacted certain financial and customer details
to protect sensitive business information. We welcome your feedback—if you have any

questions, please don't hesitate to reach out to Cathleen@bandgap.ai.

*To fulfill the Virginia statutory requirement to assess our overall social and

environmental performance against a third-party standard, Band Gap utilized

the B Impact Assessment, a self-assessment tool administered by B Lab. Band / B ﬂ N D

Gap is a registered Virginia Benefit Corporation, but is not a Certified B
Corporation, nor is this report audited, endorsed, or certified by B Lab. \/ G







Mission Statement

Please share the text of your formal mission statement here.

Band Gap empowers scientists, engineers, and educators with advanced and sustainable Al and machine learning solutions. Our
mission is to accelerate innovation at the forefront of these domains and deliver an enduring public benefit for future generations. We
believe in working closely with customers and communities to support educators, young scientists, and engineers. We build long-
lasting relationships with clients and value making their business better together by applying the right expertise and technology in the
right way. We strive to create a positive material impact on society by commercializing and spreading pioneering technology to
overlooked market segments and addressing the high-impact problems that others believe to be impossible. Our vision is a world
permeated by intelligent systems that support and enrich human lives. We are making this vision a reality by building a global network
of partners and customers who believe in using artificial intelligence openly, fairly, equally, and sustainably. Our immediate goals
include releasing three new, high-impact products in home and office automation, educational Al, and open source on-premise large-
language and foundation models. We are also providing expert science and engineering services to clients and establishing Band Gap

as a leading contributor in open source software development related to artificial intelligence, machine learning, and automation. [l
1 . product line targets

home users, small business owners, educators, and small research groups interested in increasing their productivity with Al tooling.
Our services target the larger science and engineering market segment, which includes public and private research organizations,
educational institutions and entities that support them, national laboratories, and industrial science and engineering teams. The future
of artificial intelligence is upon us, with industry projections estimating a US$1 trillion market valuation by 2028 - a testament to the
transformative power of generative Al. While these advancements promise unprecedented growth and innovation, it’s evident that
science, engineering, and education are struggling to keep pace with the rapid development. At the Band Gap Corporation, we believe
in bridging the gap between these communities and cutting-edge Al capabilities and that doing so is both a vital contribution and a

strategic business advantage.

Points Available: 0.00











































































Education Product/Service Description

Which of the following product or service descriptions best fit your company?

Your answer to this unscored question is combined with other answers to automatically calculate your score in this section of the
assessment.
O Products/services offer or promote access to general knowledge (e.g. books, generalized information)
® Products/services support education or education/professional development initiatives (e.g. educational toys, grading software)
O Products/services provide ongoing professional development and advancement of knowledge (e.g. training programs for
professionals, service learning, textbooks, specialized research or scientific journals)
O Products/ services provide essential educational credentials and academic development (e.g. primary or secondary school,
accredited trade schools and career training, etc.)

O These descriptions do not apply to our company's product/service

Points Available: 0.00

Revenues from Education

What were your total revenues last fiscal year from the previous products or services?

Your answer to this unscored question is combined with other answers to automatically calculate your score in this section of the

assessment.

Points Available: 0.00

Tracking Beneficiaries

Does your company track the amount of any of the following beneficiary categories served?

You will be asked to report the # of beneficiaries reached for each category selected
U individuals
(J Households
(J communities
() Businesses or nonprofit organizations
(J Governments

None of the above

Points Available: 0.00






Efficacy of Education Product/Service

For what percentage of your beneficiaries can you verify your positive impact on the outcome stated
above?

Oo0%
O1-25%

O 26-49%

O 50-74%

O 75-99%

O 100%

@® Don't know

Points Available: 1.61

Long Term Outcomes

Does your outcome measurement demonstrate that your company is creating long-term or permanent
outcomes for your beneficiaries?

® Yes
ONo

Points Earned: 1.61 of 1.61

Innovative Educational Product/Service

Is there something different or innovative about the company's education product/service that has
changed the industry? Is this something that is replicable, unique at the time that it was created, that
has been emulated by other organizations?

Is there something different or innovative about the company's education product/service that has changed the industry? Is this
something that is replicable, unique at the time that it was created, that has been emulated by other organizations?

Our approach to strongly integ
Points Available: 0.00

Infrastructure/Market Access Building
IMPACT BUSINESS MODELS
- Impact Business Model 0.0

This IBM section is applicable if your company's products/services provide necessary infrastructure to communities
that were previously inaccessible (e.g. roads, bridges, railways, ports, building and construction materials, mobile
telecommunications)






Improved Impact Product Description
What type of product or service does your company provide that improves the impact of your clients?
Your answer to this unscored question is combined with other answers to automatically calculate your score in this section of the

assessment.

® our product or service contributes research, measurement, data collection, or reporting that supports impactful decision-making
O our product or service provides consulting or implementation that improves the operational practices of our clients
O our product or services provides consulting or implementation that transforms the culture or business model of our clients

O These descriptions do not apply to our company's product/service

Points Available: 0.00

Extent of Impact Improvement

Can your company verify that, based on your product or service, any of the following types of
impactful improvements were made by the majority of your client organizations?

Your answer to this unscored question is combined with other answers to automatically calculate your score in this section of the
assessment.

O We have evidence of operational improvements made by our clients based on the products or services provided
O We have evidence of transformational improvements (either adoption of impactful business models or substantive changes to the
company's overall impact) based on the products or services provided

@® We do not have evidence of the either of the above implementations

Points Available: 0.00

Revenue from Improved Impact

What were your total revenues last fiscal year from the previous products or services?

Points Available: 0.00









Innovative Impact Improvement

Is there something different or innovative about the company's products/services that has changed the
industry? Is this something that is replicable, unique at the time that it was created, and that has been
emulated by other organizations?

Is there something different or innovative about the company's products/services that has changed the industry? Is this something
that is replicable, unique at the time that it was created, and that has been emulated by other organizations?

Our approach to strongly integ
Points Available: 0.00

Serving Underserved Populations (Indirect)
IMPACT BUSINESS MODELS
- Impact Business Model 10.5

This IBM section is applicable if your company has qualified for a previous Customer IBM, and you can verify that
your positive product/service impact benefits organizations that serve low income or traditionally underserved
populations.

Underserved Beneficiaries Overview

Describe the beneficiaries or end-users of your products or services and how you characterize them as
underserved.

We provide services to institutions that support students in special education.

Points Available: 0.00

Tracking Underserved Beneficiaries

In what ways do you determine whether the organizations you serve directly support underserved
populations?

(J We collect demographic data about the beneficiaries of the organizations that we work with (e.g. income level) that might qualify
them as traditionally underserved

We review the mission of the organizations or projects that we work with to determine whether a core part of their mission
specifically identifies underserved individuals

(J other - please describe

(J None of the above

Points Available: 0.00






Underserved Group Demographics
If relevant, which of the following beneficiary groups is your product/service targeting?

Not all beneficiary populations are themselves under-served groups.

0 Young children (younger than 5 years old)

Children and adolescents (5 years of age or older but younger than 18)
(J Adutts

O Elderly/older adults

Persons with disabilities

O Minority/previously excluded populations

(J women

O Pregnant women

(J Other at risk populations

O None of the above

Points Available: 0.00

Revenue from Serving In Need Populations

How much revenue was generated in the last fiscal year from products/services that benefited the
underserved populations identified in the question "Underserved Beneficiary Types"?

Points Available: 0.00

% of Customers In-need

What percentage of your revenues in the last fiscal year were generated from products/services that
benefited the underserved populations identified in the question "Underserved Beneficiary Types"?

Your answer to this unscored question is combined with other answers to automatically calculate your score in this section of the
assessment.

What percentage of your revenues in the last fiscal year were generated from products/services that benefited the underserved
populations identified in the question "Underserved Beneficiary Types"? 100

O We do not track this

Points Available: 0.00













































	BLabSelfAssessment_CoverSheet3.30.26.pdf
	B Impact Self Assessment 2025_Redacted.pdf



